
Introduction Gasware
Gasware Trading (M) Sdn Bhd is a well-established machinery and hardware 
solutions provider with more than 30 years of experience supplying industrial 
equipment across Malaysia. As the company continues to expand its business 
capabilities, Gasware aims to strengthen its brand presence and improve how 
information is shared with customers and partners.



To support this growth, the company is developing its first-ever professional 
company profile and first official corporate website. These assets will help Gasware 
communicate its strengths, showcase products more effectively, and provide a 
clearer platform for business clients to submit quotation requests.

Tool Used

Website Link

gasware.com.my

My Part
Understanding the Goal and Problem  Competitor Research Design Strategy

Company Profile Design Wireframe Wordpress Design Testing and Feedback

Goal: 

Develop a professional company 
profile and modern Add-to-Quote 
website that strengthens Gasware’s 
brand, improves product access, 
and simplifies the quotation process.

Target User:

Business clients and 
Industrial buyers

Problem and Solution
The following issues, gathered directly from the client, constitute the rationale for the company profile creation 

and website design

Problem
Gasware Trading (M) Sdn Bhd did not 
have a professional company profile, 
making it difficult for customers and 

partners to understand the company’s 
expertise and 30 years of experience, 

which limited trust and brand credibility.

Showcase Gasware’s 
expertise and 

strengths clearly

Solution
Develop a clear, visually consistent 

company profile that highlights 
Gasware’s history, mission, services, and 

unique strengths, improving credibility 
and supporting sales, partnerships, and 

tender applications.

Problem
Gasware’s previous website did not 

support customer needs or showcase the 
full range of products. Users could not 

easily explore products, and the lack of 
an Add-to-Quote system made B2B 

enquiries difficult. Poor navigation and 
limited brand storytelling also reduced 

trust and engagement.

Simplify product 
browsing and 

streamline quote 
requests

Solution
Build a modern, user-friendly website 

with clear product categories, detailed 
product pages, and an Add-to-Quote 
feature. Improved navigation, brand 
storytelling, and structured product 

information will enhance the customer 
journey, increase enquiries, and 

strengthen Gasware’s professional online 
presence.
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Company Profile Cover Selection Process
For the company profile design, we prepared four different cover options for the client to choose from. The client 

expressed that they preferred a simple and clean design without any company images on the cover. Their reason 
for avoiding company photos was to maintain a more timeless, neutral, and professional appearance that does not 

rely on specific imagery, which may become outdated or may not represent every aspect of their business.

Option 1 Option 2 Option 3 Option 4

After reviewing all four options, the client shortlisted Option 2 and Option 3 for further internal discussion. Following 
their internal evaluation and final confirmation, the client decided to proceed with Option 3 as the official company 

profile cover design.

Sitemap
The website for Gasware Trading (M) Sdn Bhd is structured to provide a clear and efficient user journey, allowing B2B 

customers to explore the company, products, and services while facilitating quotation requests.

Project

Home

Navbar

Hero Header Section
Prominent banner or hero image 
welcoming visitors and highlighting 
Gasware Trading’s value 
proposition.

About Section
Short introduction to Gasware 
Trading (M) Sdn Bhd.

Partner Logos List Section
Display of supplier logos to build 
trust by showcasing reputable 
partnerships.

CTA Section
Eye-catching “Shop Now” call-to-
action encouraging visitors to 
browse products.

Ecommerce Products List 
Section
Featured products with images , 
title and link to product detail page

CTA Section
Secondary call-to-action prompting 
users to get in touch.

Footer

Product Detail

Navbar

Ecommerce Product Header 
Section
Banner or hero area displaying 
product name, main image, and key 
highlights.

Ecommerce Product Section
Detailed product information: 
images, description, SKU/product 
code, categories/breadcrumbs, and 
“Add-to-Quote” button for 
conversion.

CTA Section
Secondary call-to-action prompting 
users to get in touch.

Footer

About Us

Navbar

Hero Header Section
Banner or hero image representing the 
company’s identity.

About Section
“Our Story”: History and mission of 
Gasware Trading (M) Sdn Bhd, 
emphasizing company values.

Partner Logos List Section
“Our Supplier”: Visual list of supplier 
logos to build credibility and 
showcase partnerships.

Feature Section
“Our Goal”: Statement of the 
company’s primary objectives and 
vision.

Features List Section
“Why Choose Us”: List of key 
differentiators or reasons to trust and 
choose Gasware.

Features List Section
“Related Industries”: Sectors and 
industries served by Gasware Trading 
(M) Sdn Bhd.

CTA Section
Secondary call-to-action prompting 
users to get in touch.

Footer

Services

Navbar

Hero Header Section
Banner or hero image representing 
the company’s breadth of services.

Services Section
General summary of service 
philosophy.

Value-added Industrial 
Services Section
List of core services: Spare Parts, 
Tank Cleaning, NDT, On-site Service, 
Installation. Each item includes a 
short description and/or icon.

CTA Section
Secondary call-to-action prompting 
users to get in touch.

Footer

Gallery

Navbar

Hero Header Section
Banner or hero image showcasing a 
dynamic visual from Gasware 
Trading (M) Sdn Bhd’s range.

Gallery Section
Main gallery display with filter 
options for product type (Air 
Compressor, Welding, Tools, 
Others).

Gallery Section
Images/thumbnails presented in a 
clean, grid-based layout, supporting 
filters for easy navigation and 
exploration.

CTA Section
Secondary call-to-action prompting 
users to get in touch.

Footer

Shop

Navbar

Hero Header Section
Banner or hero image representing 
the shop or product variety.

Ecommerce Products List 
Section
Category filter/navigation for Air 
Compressors, Welding Machines, 
Air Tools, Power Tools, Others; 
displays product categories for 
easy browsing.

Ecommerce Products List 
Section
Grid/listing of all products, showing 
product image, name  and “Add to 
Quote” or “View Details” options.

CTA Section
Secondary call-to-action prompting 
users to get in touch.

Footer

Account

Navbar

Header Section
Welcome message and quick 
summary of account features for 
B2B customers.

Features List Section
Quick links or overview cards/tiles 
to: Dashboard, Quote List, Address 
Book, Account Settings, and 
Logout.

CTA Section
Secondary call-to-action prompting 
users to get in touch.

Footer

Quote Request

Navbar

Header Section
Clear page title ("Quote Request") 
with brief instructions for 
customers on how to complete the 
form.

Ecommerce Products List 
Section
List or display of products/items 
the customer has added for the 
quote request, including product 
names, images, quantity, and option 
to remove/edit items.

Contact Form Section
Customer Information Form 
collecting: Name, Email, Phone, 
Company, Country, State, Address, 
City, ZIP/Postal Code, and optional 
Customer Note field.

CTA Section
Prominent "Submit Quote Request" 
button for users to send their 
information and selected products.

Footer

Final Design

Product Display

Featured products are displayed on the 
homepage to provide users with a quick 
overview of the company’s offerings, 
making it easier for customers to discover 
popular or recommended items.

Secondary CTA

A Contact Us link serves as an additional 
conversion point, enabling users to reach 
out for enquiries, support, or quotations, 
ensuring a smooth customer journey.

 Header

The header includes the Add-to-Quote 
and My Account links, allowing users to 
quickly access their account information 
and quotation list, improving convenience 
and efficiency for B2B customers.

Slider

The homepage slider displays multiple 
banners to highlight key products and 
important messages. This helps capture 
attention immediately and 
communicates promotions, new arrivals, 
or featured products effectively.

Call -to-Action (CTA) Section

An eye-catching “Shop Now” CTA 
encourages visitors to navigate directly to 
the Shop page, driving product 
exploration and engagement. The banner 
images also highlight key products and 
important part to capture user attention.

Customer Journey: Browse to Quot

1. Shop Page:

 Browse products and filter by 

categories. 

2. Product Detail: 

View product info and add to 

quote. 

3. Quote Request: 

Review items and submit 

customer information.
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